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 This content includes ideas for 
this project in terms of inspiration. 
We searched visual images of other 
wesbites, posters, cards, etc. that was 
related to food festivals. We use this 
information to get an idea for our 
aesthetic and  
mood board. 
 Research is a crucial part 
of projects, as it helps build a 
foundation for one to begin building 
their project on.
 Our main focus for research was 

the aesthetic of combining pictures 
of food with text. This will help us 
layout our website better and give 
us an understanding as to what we 
should be including  
as well. 
 We also tried to bring in some 
pictures of logos. When we come 
up with a name, we can use this 
information to focus on the design 
aspect of what a logo for a food 
festival should look like.

Research
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Competitive 

Analysis

12

 Conducting a competitive 
analysis allows us to get an idea for 
what our “competing” wesbites look 
like. Our aesthetics, and content will 
be held up to the standards of  
these sites. 
 In order to conduct this analysis, 
we went to google and searched up 

things like “food festival” or :festivals 
supporting environemntal change.” 
We were able to find a decent amount 
of wesbites to compare ours to. 
This allows us to get an idea for the 
direction our website should be  
going in.



Mohegan Sun Wine
and Food Festival



Paragon Food Festival





Naples Winter
Wine Festival
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 A mood board consists of the 
aesthetics of the wesbite. This helps 
us understand the foundation our 
website will be built upon. Using 
the visual research from pinterest, 
we found images with aesthetics we 
enjoyed. We also decided to look for 
colors that we want to include in  
the site. 

 The mood board takes careful 
planning, as it is the first thing we 
plan for our site.
 The mood board can be taken 
in any direction and really allows 
freedom for creativity. Although 
making one may seem easy, there is a 
lot of planning that goes  
into it. 

Mood Board





Survey

28

 In order to get a feel for the types 
of users who will see our page, we 
created a user survey. This allows us 
to understand the content we may 
need in our website and what we can 
include to make it better and more 
understandable.
 This also allows us to plan our 

content around what the typical user 
might want to see. It also allows us 
to gather data about what to add. 
We can see and understand the 
preferences of the users and curate 
our wesbite towards their needs  
and wants.
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Persona & 

Empathy Map
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 In order to make sense of the 
survey answers, we created personas 
and empathy maps based off of the 
results. These personas represent the 
different types of people that may 
be interested in attending our event. 
Their personality is curated towards 
our event and their bio is based off of 
the answers given in the survey. 
 An empathy map allows us to 
take these personas, and figure out 

certain attributes of the person. It 
gives us a deeper look into who they 
are and allows us to see what they 
think, say, do, and feel. 
 This way, we can understand and 
prioritize their most important needs. 
With this information, we can also 
remove any bias from our designs 
and focus it around what the user 
wants to see, not us.



Says: 
• I want weekly communication to stay 

updated on what’s going on
• I want the ticket system to be 50% digital and 

50% paper just in case something doesn’t 
load on my phone

• Entertainment will make this  
more exciting

Thinks: 
• This would be fun to do with  

my friends 
• I love comfort foods
• What pop ups will there be for  

the cause

Does: 
• Checks email
• Only goes for one type of food 
• Tries to discover new music 

Feels: 
• Curious: What entertainment is provided, and 

what else is there besides food 
• Excited: the sustainable aspect is  

so fun
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Says: 
• I don’t want weekly communication, 

as it would fill up my inbox
• I want the ticket system to be 100% 

digital so it’s more convenient for me
• I want entertainment 

Thinks: 
• Will the music be live or DJ’d? 
• What food will be available?
• I love all types of food

Does: 
• Checks website
• Looks at all options for food
• Goes to many food festivals 

Feels: 
• Worried: about price and how much 

they would have to pay 
• Overwhelmed
• Happy: that there will be no waste 
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Says: 
• I want communication maybe every 

other week so that I can stay updated, 
but don’t get bombarded with emails 

• I want the ticket system to be 50/50 
just in case something happens to 
one form of the ticket 

• I love that this benefit supports the 
environment 

Thinks: 
• Will there be any fun drinks for those 

under age? 
• How much money will I be paying?
• How much plastic will be wasted?

Does: 
• Checks email
• Goes to festivals when food is 

available for those with  
dietary restrictions

• Looks for new foods to eat 

Feels: 
• Concerned: Will there be food options 

for people with dietary restrictions
• Nervous: what sustainable options will 

there be

43



Information 

Architecture
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 For the first step in building our 
wesbite, we created an information 
architecture. This allows us to 
understand how we will lay out 
our website, and what we will be 
including in each tab.
 Our tabs will inclide the home 
page, which includes our mission and 
the general details of our event. We 
will then have a page for our food and 

drinks which explains the vendors 
for the food trucks, for the beer and 
wine garden, and the non alcoholic 
drink garden. Our third tab is for the 
music and the singers that will be 
joining us. And finally we will have 
a donate tab that links to the page 
where people can help support the 
cause. We will also include names of 
top donors here.
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Wireframes
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 In order to start building the 
website, we create wireframes. These 
wireframes give us an idea of how we 
want to lay out our comps. It’s a good 
way to put our design onto paper 
without having to actually design the 
entire thing. 
 Here, we don’t have to worry 
about colors, information, fonts, and 
design elements. It is a very basic 

structure that allows us to invion  
our website. 
 Trying to come up with the 
aesthetcis and the layout of a website 
at the same time is diffcult. The 
wireframe gives us a good in between 
step to help us understand our 
content before we combine it  
with visuals.
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 Another step in creating our 
brand book, is by determining the 
typeface we want to use in our 
website. We know that we want 
our headings or logo to be a fun 
handwritten typeface, but we have 
to look for a secondary one. One that 
we will use throughout our body copy. 
This is an importanr part in figuring 
out our brand.

 Picking out a type face allows 
our webstie to be consistent and lets 
us see what works best with the 
asesthetics of our website. 
 To do a type study, we create a 
list of typefaces that would work best 
with a portion of our text. We keep 
testing them out until we find one 
that we like and believe works best 
with our other components.

Type Studies
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Avenir

SUSTAINABLE
sustainable
Sustainable

The goal of our food festival 
is to help raise money 

towards an environmental 
cause.

THE GOAL OF OUR FOOD 
FESTIVAL IS TO HELP RAISE 

MONEY TOWARDS AN 
ENVIRONMENTAL CAUSE.

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Avenir Book 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Avenir Light 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Avenir Heavy 12pt

Greycliffe

SUSTAINABLE
sustainable
Sustainable

The goal of our food festival is 
to help raise money towards 

an environmental cause.

THE GOAL OF OUR FOOD 
FESTIVAL IS TO HELP RAISE 

MONEY TOWARDS AN 
ENVIRONMENTAL CAUSE.

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTU-

VWXYZ
0123456789

Greycliffe Regular 12pt

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTU-

VWXYZ
0123456789

Greycliffe Light 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Greycliffe Heavy 12pt

Gotham

SUSTAINABLE
sustainable
Sustainable

The goal of our food 
festival is to help raise 

money towards an 
environmental cause.

THE GOAL OF OUR 
FOOD FESTIVAL 

IS TO HELP RAISE 
MONEY TOWARDS 

AN ENVIRONMENTAL 
CAUSE.

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Gotham Book 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Gotham Light 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Gotham Bold 12pt

Airbnb Cereal App

SUSTAINABLE
sustainable
Sustainable

The goal of our food 
festival is to help raise 

money towards an 
environmental cause.

THE GOAL OF OUR FOOD 
FESTIVAL IS TO HELP 

RAISE MONEY TOWARDS 
AN ENVIRONMENTAL 

CAUSE.

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Airbnb Cereal App 

 Book 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Airbnb Cereal App 

 Light 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Airbnb Cereal App  

Black 12pt

Century

SUSTAINABLE
sustainable
Sustainable

The goal of our food festival 
is to help raise money 

towards an environmental 
cause.

THE GOAL OF OUR FOOD 
FESTIVAL IS TO HELP 

RAISE MONEY TOWARDS 
AN ENVIRONMENTAL 

CAUSE.

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Century Normal 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Centruy Regular 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Century Bold 12pt

Baskerville

SUSTAINABLE
sustainable
Sustainable

The goal of  our food festival is 
to help raise money towards an 

environmental cause.

THE GOAL OF OUR FOOD 
FESTIVAL IS TO HELP 

RAISE MONEY TOWARDS 
AN ENVIRONMENTAL 

CAUSE.

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM-

NOPQRSTUVWXYZ
0123456789

Baskerville Regular 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Baskerville Semibold 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Baskerville Bold 12pt

Chronicle Display

SUSTAINABLE
sustainable
Sustainable

The goal of our food festival is 
to help raise money towards 

an environmental cause.

THE GOAL OF OUR FOOD 
FESTIVAL IS TO HELP 

RAISE MONEY TOWARDS 
AN ENVIRONMENTAL 

CAUSE.

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Chronicle Display  

Roman 12pt

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Chronicle Display 

Semibold 12pt

abcdefghijklmnopqrstu-
vwxyz

ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Chronicle Display 

Black 12pt

Garamond

SUSTAINABLE
sustainable
Sustainable

The goal of our food festival is 
to help raise money towards an 

environmental cause.

THE GOAL OF OUR FOOD 
FESTIVAL IS TO HELP 

RAISE MONEY TOWARDS 
AN ENVIRONMENTAL 

CAUSE.

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Garamond Regular 12pt

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Garamond Semibold 12pt

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM-
NOPQRSTUVWXYZ

0123456789
Garamond Bold 12pt
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Food Festival

Food Festival

Food Festival

Bello Script 61pt

Abril Fatface Italic 50pt

Romantic Chicago Regular 57pt

Food Festival

Food Festival

Food Festival

Beloved Regular 87pt

Bodoni 72 Book Italic 62pt

Gotham Ultra Italic 45pt
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 In order to finish up the brand 
book of our website, we create a 
logo. First, we start off by creating 
rough logo sketches to determine the 
direction we want to go in, in terms 
of the design aspect. We also begin 
seeing how our logo would work with 
different colors and typefaces. 
 Creating logo sketches is the step 
right before determining our final 
logos. For our logo sketches, we tried 
different festival names, and tried to 

come up with icons that match  
our event. 
 If we go with “Feast Coast Fest” 
we wanted to focus on something 
that is prominent in terms of 
location. Frank Sinatra Park is 
famous for its skyline so we would 
try to incorporate that. If we went 
with “Suatainable Food Festival” 
we would try to incoporate icons of 
sustainability and being eco friendly.

Logo 
Sketches
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 After looking at our logo sketches 
and seeing our potential ideas, we 
came up with a final logo. This logo 
incorporates the typeface we want 
and the colors we decided on using. 
 For our final logo idea, we 
decided to stick with the “Sustainable 
Food Festival” title. We really wanted 
our message to be known. In order 
to resemble the sustainable aspect, 
we included three leaves that stand 
for sustainable materials. These are 

the materials we will be using when 
handing out the food to the people 
at the festival. I used Abril Fatface 
Italic for the “food Festival” words 
to put more emphasis on it and give 
it a fun look. I then used Chronicle 
Display for “sustainable” tointroduce 
the secondary text and emphasize it 
a little less. I then added the leaves 
in the middle and allowed the word 
“sustianble” to courve around it in a 
half circle.

Final Logo
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Brand  
Guideline

 With all my aesthetics decided, 
I went ahead to create a brand 
guideline. This includes all the 
components that make up the design 
of my website. The logo, icons, colors, 
and typeface. The brand guideline 
is a simple way to get everything 
together in one spot. 

 Brand guidelines are important, 
especially when you work in groups. 
If there are multiple people working 
on a project, it’s a good way to 
make sure everyone is using the 
same elements because you want 
consistency in your projects.
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Logo

Icon

Typefaces

Colors

C: 8%
M: 17%
Y: 26%
K: 0%

C: 23%
M: 100%
Y: 88%
K: 15%

C: 15%
M: 8%
Y: 29%
K: 0%

R: 233
G: 209
B: 186

R: 170
G: 30
B: 46

R: 217
G: 219
B: 188

#e9d1ba #aa1e2e #d9dbbc

Century
Regular

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Aa
Body Text 

Abril Fatface
Italic

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Aa
Header

Gotham
Book, Bold, Black

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Aa
Header
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 With our research and our 
brand identity done, we can finally 
begin on constructing our wesbite. 
By following our wireframes and 
aesthetics, we created comps based 
on what our wesbite would look like. 
We have to design every page before 
brining it into Invision and making it 
a live site. 
 Making the comps is where we 

can really be creative. However, we 
have to make sure we keep in mind 
the user so that they  have the best 
experience possible. We need to make 
sure we include all the information 
they would need and also make sure 
they can interact with it properly. 
Our other focus is the design 
aesthetics so that it instantly catches 
the eyes of the user.

Comps
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FOOD & DRINKS MUSIC DONORS CONTACT DONATE NOW! GET TICKETS

Our Mission
The goal of our food festival is to help raise money towards an environmental cause. The subject of 
detrimental environmental change has been receiving much attention in the media as the Earth we 
live on everyday is nearing a climate emergency that can not be reversed. This could alter the human 
existence and seriously change the world we live in for the worse. All the money we raise will be 
donated to the Environmental Defense Fund, whose mission is to preserve the natural systems on 
which all life depends. All our food trucks and stands will be using sustainable materials that are 100% 
recyclable or compostable. There will be booths that talk about ways YOU can help the planet, too. 
We hope to bring back our world to a safe environment for both humans and animals to dwell upon. 

Where

Frank Sinatra Park
Hoboken, NJ

When

May 22, 2021
11 A.M. - 5 P.M.

Benefi t

Environmental 
Defense Club

Stay updated through our social media!

©2020- Sustainable Food Festival | All rights reserved

HOVER HERE

Version #1 Version #2
FOOD & DRINKS MUSIC DONORS CONTACT DONATE NOW! GET TICKETS

Our Mission
The goal of our food festival is to help raise money towards an environmental cause. The subject of 
detrimental environmental change has been receiving much attention in the media as the Earth we 
live on everyday is nearing a climate emergency that can not be reversed. This could alter the human 
existence and seriously change the world we live in for the worse. All the money we raise will be 
donated to the Environmental Defense Fund, whose mission is to preserve the natural systems on 
which all life depends. All our food trucks and stands will be using sustainable materials that are 100% 
recyclable or compostable. There will be booths that talk about ways YOU can help the planet, too. 
We hope to bring back our world to a safe environment for both humans and animals to dwell upon. 

Where

Frank Sinatra Park
Hoboken, NJ

When

May 22, 2021
11 A.M. - 5 P.M.

Benefi t

Environmental 
Defense Club

Stay updated through our social media!

©2020- Sustainable Food Festival | All rights reserved

HOVER HERE

Check out some 
pictures from our 

past events!

Final 
Version
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FOOD & DRINKS MUSIC DONORS CONTACT DONATE NOW! GET TICKETS

Our Mission
The goal of our food festival is to help raise money towards an environmental cause. The subject of 
detrimental environmental change has been receiving much attention in the media as the Earth we 
live on everyday is nearing a climate emergency that can not be reversed. This could alter the human 
existence and seriously change the world we live in for the worse. All the money we raise will be 
donated to the Environmental Defense Fund, whose mission is to preserve the natural systems on 
which all life depends. All our food trucks and stands will be using sustainable materials that are 100% 
recyclable or compostable. There will be booths that talk about ways YOU can help the planet, too. 
We hope to bring back our world to a safe environment for both humans and animals to dwell upon. 

Where

Frank Sinatra Park
Hoboken, NJ

When

May 22, 2021
11 A.M. - 5 P.M.

Benefi t

Environmental 
Defense Club

Stay updated through our social media!

©2020- Sustainable Food Festival | All rights reserved
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Version #1 Version #2
FOOD & DRINKS MUSIC DONORS CONTACT DONATE NOW! GET TICKETS

Our Mission
The goal of our food festival is to help raise money towards an environmental cause. The subject of 
detrimental environmental change has been receiving much attention in the media as the Earth we 
live on everyday is nearing a climate emergency that can not be reversed. This could alter the human 
existence and seriously change the world we live in for the worse. All the money we raise will be 
donated to the Environmental Defense Fund, whose mission is to preserve the natural systems on 
which all life depends. All our food trucks and stands will be using sustainable materials that are 100% 
recyclable or compostable. There will be booths that talk about ways YOU can help the planet, too. 
We hope to bring back our world to a safe environment for both humans and animals to dwell upon. 

Where

Frank Sinatra Park
Hoboken, NJ

When

May 22, 2021
11 A.M. - 5 P.M.

Benefi t

Environmental 
Defense Club

Stay updated through our social media!

©2020- Sustainable Food Festival | All rights reserved

Check out some 
pictures from our 

past events!
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Final 
Version
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 After completing our comps, 
we took the finished products and 
imported them into Invision. This 
app allows us to take our design and 
instantly turn it into a wesbite by 
importing the files. 
 After importing each of the 

files into Invision, we have to 
create hotspots to make the wesbite 
interactive and clickable. This is 
what makes it a real website. Once 
we finish this, we turn our creation 
into a live site and that’s it!

https://invis.io/S7ZHJ2RU9BX

Live Site

https://invis.io/S7ZHJ2RU9BX



